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Paid Search Marketing Manager 
Location: Birmingham with hybrid working (office 3 days a week)
Reports to: Group Marketing Manager
Key Stakeholders: Marketing Team; Fostering Parent Recruitment Team; External Designers/Freelancers; Compass Fostering Operational Teams
ROLE PURPOSE
As Compass Community continues its ambitious growth in fostering, the Paid Search Manager will play a key role in generating high-quality enquiries through paid search channels.
Reporting to the Group Marketing Manager, this role will own the optimisation and performance of Compass's paid search acquisition, primarily Google Ads and Microsoft/Bing Ads. The role focuses on delivering scalable, data-driven lead generation campaigns that support foster parent recruitment and organisational growth.
The Paid Search Manager will bring strong technical expertise in campaign optimisation, keyword strategy, bidding and budget management, and performance analysis. Working closely with marketing and creative colleagues, the role will continuously improve campaign performance, maximise enquiry volume and ensure acquisition costs remain within target thresholds.
Key Responsibilities
· Own the day-to-day management and optimisation of Google Ads and Microsoft/Bing Ads accounts, ensuring campaigns are structured for performance and scalability
· Monitor and report on key metrics daily — spend, enquiries, CPE, impression share, Quality Score, CTR and conversion rate — flagging trends and opportunities early
· Manage budget pacing across campaigns to ensure spend is optimised against targets and reallocated where performance dictates
· Conduct regular keyword research, search query report (SQR) analysis and negative keyword management to improve efficiency and relevancy
· Build, test and iterate on ad copy, extensions and assets to improve Quality Score and ad relevance
· Run structured A/B tests across bidding strategies, ad copy, landing pages and audience targeting to drive continuous improvement
· Keep a close eye on competitor activity and auction dynamics, adapting strategy in response to market shifts
· Ensure robust conversion tracking is in place and working correctly, partnering with wider marketing/tech teams where needed
· Manage and optimise Performance Max campaigns alongside traditional search activity
· Produce regular performance reports and insights for the Group Marketing Manager, translating data into clear recommendations
· Work closely with creative and content colleagues to ensure landing pages and ad assets are optimised for conversion


Attributes
· Analytical and data-driven, with a strong focus on measurable outcomes.
· Detail-oriented and structured in campaign management and testing.
· Commercially aware, understanding how marketing performance contributes to organisational growth.
· Collaborative and proactive, working effectively with creative, marketing and operational stakeholders.
· Curious and improvement-focused, constantly seeking opportunities to test, learn and optimise.
· Values-led and aligned with Compass’s mission to improve outcomes for children and young people.

SUCCESS IN THIS ROLE LOOKS LIKE
· Paid search and paid social campaigns consistently generate high-quality enquiries at or below target CPL.
· Campaign structures are optimised, scalable and aligned with digital marketing best practice.
· Clear, data-driven insights inform campaign improvements and strategic marketing decisions.
· Conversion performance improves through ongoing testing of creatives, targeting and landing pages.
· Paid marketing becomes a reliable, scalable driver of foster carer and service enquiries.
· Marketing and operational teams have clear visibility of performance and opportunities for improvement.
ABOUT COMPASS COMMUNITY
Transforming lives through Integrity, Courage and Care
Compass Community exists to create a future of strength and opportunity for every child. Across fostering, residential care and education, we use a therapeutic, innovative approach that puts children first. Our mission is to be the UK’s #1 children’s services provider – reaching more children, being the best place to work in children’s services, and helping to transform the sector for good.
Our values, Integrity, Courage and Care guide how people work here. We listen properly, challenge each other well, and get on with fixing what needs to be fixed, together. When something goes wrong, we deal with it. When something goes well, we celebrate it. That's the work of Life Changers, and we look forwards to welcoming you to the team.
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